Market your business on Facebook in 4 easy steps

By Kim Komando, Gannett

More than 500 million people worldwide are on Facebook. So, it is no surprise that businesses are turning to Facebook to attract new clients and customers. It's been estimated that about 50% of small and medium businesses use the site for grass-roots marketing.

Here are some tips to get you up and going.

Create the right account type
First, you need to create the correct type of account for your business. Don't create a profile. This is intended for individuals; having more than one profile is a violation of Facebook's terms. Instead, you want to create a page.

With a page, others can follow you automatically. You don't have to worry about sharing personal information. Likewise, your fans don't expose personal information. And you get more customization options. For example, you can add polls and a special landing page for followers.

· TECH TIPS: Ask Kim
Visit Facebook's advertising section and click Pages. It will guide you through the process of creating your page. Just make sure you don't create a community page. Anyone can create and maintain a community page about a business. But when the page reaches a certain level of popularity, control is given to the public.

Customize your page
When setting up your page, select your photo carefully. Use your business' logo. Or if you're a freelancer, dentist or the like, use a personal photo. The photo should be appropriate for your business. For example, if you're a doctor, make sure you look professional.

If your business offers e-mail newsletters, include the option to sign up on your page. You can also add polls and contests. Use the Static FBML application to customize your page. An application is a tool that adds more features to Facebook. You can get the Static FBML application at www.komando.com/news.

A vanity URL like www.facebook/kimkomando makes it easier for people to find you. But, you'll need 25 followers before you get the option of creating one. You'll find a direct link to create one at www.komando.com/news.

Once you create your page, invite your friends and clients to join. Add your page's URL to your e-mail signature. Your employees should do the same. Put a notice up in your business. And link to your page on your business' website.

Integrate Facebook with your site
You should also integrate Facebook into your site. For example, you can let visitors "like" content you've posted to your site. A link will appear in the user's News feed, potentially attracting the attention of the user's friends.

You can also include a box showing popular content. Or, show visitors what their friends like. It's a handy way to help readers navigate your site. Facebook offers a number of Social Plugins you can easily add to your site. Find a link to the Social Plugins at www.komando.com/news.

Update your page
Creating a Facebook page is not enough. You need to update it regularly. Deciding how often to update may be your biggest dilemma. If you update too frequently, you'll annoy your followers. Don't do it enough, and they'll forget about you. The frequency of your posts will vary based on your business.

You also want your posts to be engaging. Humorous and personal updates will keep your followers engaged. And you'll want to update followers on sales and special events. If you can offer coupon codes or create contests, do it. Above all, give people a reason to follow you. Followers should see or get something that others don't.

You'll also want to use the photo section of the site to share products photos. You can also share videos. Upload them to Facebook instead of linking to them on YouTube. That way, a Like link is added to the video. It can be used to gain more followers.

These tips will get you up and going on Facebook. But there are countless ways to use Facebook. See what your competitors and businesses you like are doing. It can be invaluable in developing a Facebook marketing strategy.

—

Kim Komando hosts the nation's largest talk radio show about computers and the Internet. To get the podcast or find the station nearest you, visit: www.komando.com/listen. To subscribe to Kim's free e-mail newsletters, sign up at: www.komando.com/newsletters. Contact her at C1Tech@gannett.com.

